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Presentation

Tasted
magazine

Presentation

tasted is a biannual wine & food, luxury lifestyle magazine.

Besides our traditional features on wine and spirits, tasted offers a 

new approach to luxury lifestyle and gastronomy. 

We focus on sumptuous food with recipes of the world’s best chefs 

accompanied with wine pairings by Andreas Larsson, Best Sommelier 

of the World. Each issue the wine personality interview stars a new 

celebrity from the world of business, cinematography, music or art who 

has a strong tie to the world of wine.

And last but not least, our luxury lifestyle section features topics on 

tasted’s unique Wine & Perfume Experience, luxurious hotels 

and travel. With its rich content, unpretentious journalism, and 

contemporary graphics, TASTED is unrivalled in it class.



Have faith in your own taste !

Presentation

Tasted
magazine

Contributing writers, 
columnists & wine

specialists

Anthony 
Chicheportiche

Publisher

Katharina Woitczyk
Editor in chief

Isabel Mijares

Œnologist, wine writer, Spain, 
Portugal & South America 
consultant

John U. Salvi 
Master of Wine, œnologist,wine 
writer

Petronella Salvi
Wine taster and writer

Andreas Larsson
Best Sommelier of the 
World 2007

Elena Patino
Journalist and wine writer

Nora Favelukes
Wine consultant, QW Wine 
Experts - NY, USA

Jeff Leve

Wine collector and wine writer

Hervé Pennequin
3rd Best Sommelier of the World 
2004

Nick Sweet
Journalist

Roger Dagorn
Master Sommelier, James Beard 
Outstanding Wine Service 
Award
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Magazine-Buying-Offer

100 magazines bought: ½ page offered.

200 magazines bought: 1 page offered.

300 magazines bought: a double page offered.

The price per unit is 24 €.

Advertisement offer

One page of advertising bought: product placement of your 
brand in one of our features

From acquisition of a double page advertisement or more: 
possibility of editorial coverage offered.

You are looking for an unusual and sumptuous way to communicate on your 
luxury brand or company…

be it a hotel, a luxury car dealership, jewellery, or a fashion brand this magazine 
is the right medium to validate the luxurious image of your product.

TASTED, frequently nicknamed, “the Vogue of the Wine world”, illustrates in a 
yet unedited manner various aspects of the luxury world and lifestyle. TASTED 

magazine evolves in a universe of opulence and decadence characteristic of great 
wines and spirits. Through a variety of stylish features and articles the magazine 

offers a unique approach to uniting the world of luxury, wine and gastronomy.

Your clients, whose high demands and refinement is synonymous with your 
establishments, count amongst our readers and advertisers.

In order to honor and reward your most loyal customers we invite you to 
introduce them to the world of  TASTED.

offers

partnership

Whichever formula of 
participation in partnership with 
us you may wish to choose, your 

contact details will be featured 
in the “distribution partners” 
section of our website. After 

publication of the hardcopy your 
article will also be published on 
our website in both the on-line 

magazine and the article section.

26

THE NEW YORK COLLECTION

WWW.PLATINIUMSTBARTH.COM

RENT A DREAM CAR,
FOR A DREAM VACATION...

WWW.PLATINIUMSTBARTH.COM

RENT A DREAM CAR,
FOR A DREAM VACATION...

O
ffers partnership
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Art director graphic design : Marie Rolland

style

We will create a glamorous universe around your wine, a 4-pages 
photo story. It will star one double page with a close-up shot of your 
bottle. This is a way to talk about you and your wine through fashion 

metaphor. To communicate differently.

1 comment by Andreas Larsson on your wine, will be our source of 
inspiration. The comment underlines the double page 

close-up of your bottle.

4 pagES 10.000 €
To communicate... differently.

1 tasting comment
1 PAGE : presentation models, designers, products

2 PAGES PHOTOS
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wine
by andreas larsson

culture
Your product seen through the eyes of 
Andreas Larsson, a graphic and artistic 
association between Andreas Larsson’s 

favourite culture references and your wine.

Andreas Larsson will taste your product and 
write a culturally inspired comment which 

will be graphically illustrated by our team of 
graphic design artists.

CHAMPAGNE BONNET GILMERT CUVÉE RÉSERVE with its opulent aromas of citrus, hints of brioche 
and creamy flavours is the kind of Champagne I love to imbibe while watching romantic French 
movies from the 60’s such as La Baie des Anges (Bay of Angels in English) a French movie directed 
by Jacques Demy, starring Jeanne Moreau and Claude Mann. It’s the perfect refreshment which lets 
the light and romantic pleasure of the movie linger on even after my tv screen has gone dark again.

CHAMPAGNE
BONNET GILMERT

Please provide us with 300 dpi photos of you, your wine, your domaine, logos and any other relevant illustrations.
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wine
our 10 favorite chefs & andreas larsSon

what else
Your product associated to the recipe of 

one of the world’s greatest chefs, a pairing 
imagined by Andreas Larsson, Best 

Sommelier of the World.

1 page 6000 €
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vertical
by andreas larsson

tasting

A vertical tasting of ten of your products by Andreas Larsson, 
Best Sommelier of the World

A one page analysis and presentation article on your property and 
products by Katharina Woitczyk, our editor in chief.

All in all that means a total of three pages dedicated to your 
company.

3 pageS 10.000 €
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beyond

wine

A photo and appealing description of your product by 
our team of journalists, one page entirely dedicated to 

your product and company inside a feature of other 
products of the same category.
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TASTED is a biannual international high-end magazine on 
wine, food, travel, and luxury lifestyle.

Our readers have a high class lifestyle and travel frequently, 
They are wine professionals or high-income executives 
who have a certain knowledge about wine and especially 
high expectations in regards to gastronomy, travel, wine & 
lifestyle in general.

TASTED MAGAZINE

our readers

readership profile

The number of subscribers has increased by 300 % since last year.

Trends: Our readership is getting younger and female 
readership is constantly increasing.

Age:	 between 25 and 60

education:	 51.5 % college +

Profession:	 56 % Managerial / Professional

wine lovers:	 33 %

wine Professionals:	 67 %

men:	 58 %

women:	 42 %

subscribers:	 10 %

Website visits:	 60 000 visits per month

Readership

profile
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TASTED MAGAZINE

DISTRIBUTION

Contact Commercial: TASTED EVENTS - 14, rue Ferrère – 33000 Bordeaux / France
T. +33.(0)5.57.81.13.10 / F.+33.(0)5.56.52.89.18 / genevieve@tastedonline.com / www.tastedonline.com

Contact Rédaction: TASTED EVENTS - 14, rue Ferrère – 33000 Bordeaux / France
T. +33.(0)5.57.81.13.13 / F.+33.(0)5.56.52.89.18 / katharina@tastedonline.com / www.tastedonline.com

Title:	 TASTED

Frequency:	 Biannual

Circulation:	 50.000 copies

Format:	 225 x 297 mm

Number of pages:	 416 +

Printing:	 4 colours

Images:	 300 dpi

Web Site:	 www.tastedonline.com

Subscription & Partnerships with: luxury hotels, Relais & Châteaux worldwide, 
Air France lounges, top restaurants, wine shops, retailers and wholesalers, 
distributors and importers in more than 15 countries all over the world.

publication
tasted is published by tasted editions

characteristics

France, Italy, Spain, Portugal, Sweden, UK, Norway, Germany, Austria, Switzerland, Denmark, Belgium, The 

Netherlands, Russia, USA, Japan, Hong-Kong, Argentina, China, Canada, Mauritius, Saint Barts, Singapour, Brazil.
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TASTED EVENTS - 14, rue Ferrère – 33000 Bordeaux - France - t. +33.(0)5.57.81.13.10 - f.+33.(0)5.56.52.89.18 
501 984 702 RCS - Bordeaux

insertion order #

prices #

special/positionning instructions

Invoice

date_ _______________________________sales rep.______________________________________________

company_ ____________________________brand_ ________________________________________________

contact______________________________name/title_____________________________________________

address_ __________________________________________________________________________________

__________________________________________________________________________________________

telephone_ __________________________fax____________________________________________________

e-mail_____________________________________________________________________________________

issue / issues__________________________________

cost__________________________________________

date_ ________________________________________

signature

cover

inside front cover_________ 12 000 €

inside back cover__________ 9 000 €

outside front cover________ 15 000 €

fold out options

front cover option 1_______ 18 000 €

front cover option 2_______ 30 000 €

front cover option 3_______ 18 000 €

front cover option 4_______ 12 000 €

back cover option 1_ _______ 15 000 €

back cover option 2________ 27 000 €

back cover option 3________ 18 000 €

back cover option 4________ 12 000 €

back cover option 5________ 42  000 €

double page_______________ 10 000 €

page______________________  6 000 €

1/2 page___________________  3 500 €

1/4 page___________________  2 000 €

style_____________________ 10 000 €

wine what else____________  6 000 €

vertical tasting___________ 10 000 €

website

banner 6 month_ __________ 	 300 €

banner 1 year______________ 	 500 €

link 1 year________________ 	 200 €



	 12000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

	 9000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

	 15000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

inside front cover outside back coverinside back cover

dimensions: cover pages

fold out options

front cover option 3

back cover option 3

front cover option 2

back cover option 2

back cover option 5

front cover option 1

back cover option 1

front cover option 4

back cover option 4

inside front + page	 18000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

3 PAGES	 18000 €

mm :	 l. 685 x h. 307 - (l. 675 x h . 297)

inside back + page	 15000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

3 PAGES	 18000 €

mm :	 l. 685 x h. 307 - (l. 675 x h . 297)

inside front + 3 pages	 30000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

2 pages	 12000 €

mm :	 l. 460 x h. 307 - (l. 450 x h . 297)

inside back + 3 pages	 27000 €

mm :	 l. 685 x h. 307 - (l. 675 x h . 297)
	 et L.. 235 X H. 307 - (L.225 X H. 297)

2 PAGES	 12000 €

mm :	 l. 460 x h. 307 - (l. 450 x h . 297)

outside + inside back + 3 pages	 42000 €

mm :	 l. 685 x h. 307 - (l. 675 x h . 297)
	 et L.. 235 X H. 307 - (L.225 X H. 297)
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dimensions: pages

For the creation of an advertisment we need to be supplied with:
photos of your wine, your domaine, logos and any other images that might be useful. 

You may as well send us a bottle or a label.

Quality of the pictures to be send:
Resolution: 300 dpi

Extension: tiff, eps, jpeg or pdf
Format: see technical information.

The proof needs to be sent back by regular mail within five working days after reception of the visual. It is 
possible to buy the rights of your visual, created by Drapeta for further 

use in other publications and for your other communication needs.
Drapeta Images: contact@drapetaimages.com

technical information on

advertisement

2/2 PAGES	 10000 €

mm :	 l. 460 x h. 307 - (l. 450 x h . 297)

1 PAGE	 6000 €

mm :	 l. 235 x h. 307 - (l. 225 x h . 297)

1/4 PAGE	 2000 €

mm :	 l. 102,5 x h. 138,5 - (l. 102,5 x h . 138,5)

1/2 PAGE	 3500 €

mm :	 l. 102,5 x h. 287 - (l. 102,5 x h . 287)
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1. The signatory attests to have the due authority to call upon the company’s 
products and services.

2. Advertisers need to provide the necessary elements for the integration of their 
advertisement(s). Hereto the advertisers are to be reminded that all expenses 
incurred in the preparation of font(s), proofs, or other models are at their charge.

3. Any advertiser who requests it receives a proof to print for his advertisement 
that he will return to the address shown below no later than 48 hours after receipt, 
otherwise the proof will be considered approved by the client.

4. No cash payment shall be accepted. Payments must comply with the payment 
instructions.

5. The advertising agent is insured by “TASTED EVENTS” 14 rue Ferrère 33000 
Bordeaux France.

6. This application for insertion may not be cancelled except in cases of “force 
majeure”. Any eventual disputes that may arise shall come under the jurisdiction of 
the court, “Tribunal de Commerce”, in Bordeaux, France.

7. The advertiser is required to provide articles and photographs to be inserted in a 
timely manner. Otherwise, the company may simply insert, in the paid-for location, 
a general advertisement such as: the client’s name and address or the proprietary 
name or brand or the word «placeholder» by the Advertiser Code in force, after a 
sent warning has remained unanswered by the advertiser.

8. It is specifically expressed that apart from the advertising insertion, no other 
recompense can be expected as a result of a signed contact.

9. The frequency of releases is subject to the company that sponsors the publication 
requirements and standing; the release date is therefore given only for guidance and 
can not be considered a contractual clause. The editors reserve the right to publish 
the inserts in subsequent issues whenever deemed appropriate, but the number of 
insertions remains guaranteed.

10. The justification of the insertion will be made by sending a copy of the 
publication.

11. If the advertiser does not comply with an obligation, as in case of non payment 
of production resulting from this command, “TASTED EVENTS” can, after simple 
formal notice sent remained unsuccessful in the fortnight it was sent, delete the 
coming information, the money paid to him remains acquired notwithstanding any 
other damages justified. In all cases, the amount stipulated in the contract is to be 
paid in full.

12. The signatory has read the terms and conditions contained in the purchase order 
and expressly accepts that its content is enforceable.

general

sales conditions


